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The purpose of the Creative Families Award 
pilot was to research and develop a resource 
that can be used by parents, carers and 
museum practitioners as a tool for identifying, 
recognising, valuing and celebrating the arts 
and creative experiences of very young 
children in museums. 


1. About the Project 
In developing the Creative Families Award, we 
took the Arts Award Discover and Explore 
frameworks (most appropriate for children 
above the age of 5 years) as a starting point, 
so that there would be a natural progression 
from one to the other.  The Creative Families 
A w a r d w a s d e s i g n e d f o r m u s e u m 
practitioners working with children aged 1-4 
years and their parents, carers, grandparents 
or other grownups.  


The sessions placed a focus on families 
documenting their children’s engagement with 
the arts activities through four parts:


Part Criteria

Discovering	arts	all	around Children	will	discover	that	the	arts	encompasses	a	
range	of	arts	forms,	which	connect	to	their	own	
lives	and	can	be	discovered	in	everyday	places	
(including	museums).

Making and creating Children	will	par<cipate	in	arts	ac<vi<es	by	making	
and	crea<ng,	using	any	materials	or	resources	they	
like.	

Experiencing artist’s work Children	will	begin	to	engage	with	and	explore	one	
par<cular	art	form	or	work	of	art.	This	explora<on	
will	have	an	emphasis	on	encountering	arts	in	
hands-on,	embodied	ways,	and	thinking	about	the	
people	and	processes	that	led	to	this	piece	of	art	
being	made.	

Sharing experiences Children	will	share	what	they	have	discovered	and	
experienced	with	others.	The	sharing	can	be	with	
one	individual	or	a	group,	and	can	take	any	format.	
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What we did 

•	 We developed a practitioner guidance document, which combined practical tips and a 
framework, with an overview of the relevant research in the field. 


•	 In addition, we developed a log book for families to complete together during the sessions 
and a certificate to be awarded on completion of the programme.


•	 The practitioner resource and log book were piloted in the first half of 2016 by four museum 
services (East Riding Museum Service, Heritage Learning Hull, North Lincolnshire Museum 
Service, Heritage Learning Hull), who each adopted a different format and approach. 


•	 Feedback from the pilot organisations was collected in order to inform the development and 
roll out of the resource and log book. 


•	 Alongside the pilot, we ran a research project to understand the sorts of learning and 
experiences the Creative Families Award engendered for families. We collected a data set of 
ethnographic fieldnotes, photographs and scanned copies of the log books that families 
completed during the pilot.  


Project team 

Academic researchers: Dr Abigail Hackett with Dr Dylan Yamada-Rice, in association with the Centre 
for the Study of Childhood and Youth, University of Sheffield.


Museum partners: Sarah Hammond and Esther Cawley, East Riding Museums Service, Esther 
Hallberg, Heritage Learning Hull, Rebecca Kummerfeld and Rosalind Macaulay, North Lincolnshire 

Museums,  Chris Evans and Caroline Saddington, Rotherham Museums Service, 

The project was funded by CapeUK and coordinated by Jael Williams.
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The resource materials (practitioner guidance document and log book) were piloted with 
small groups of families at four museum services (Hull, East Riding, North Lincolnshire 
and Rotherham). Each service took a different approach to delivery, and worked with 
families in different ways, in order to explore the scope and potential for adapting and 
using the resource. These approaches are detailed in table 1.


In total, 12 Creative Families sessions were run across the four museum services, 
reaching a total of 27 families, many of whom were new to engaging with the museum. 
Feedback from the pilot was collected both through informal discussions, and through a 
structured questionnaire sent to each museums service.		

The research and methodology 

The purpose of the research was to understand the sorts of learning and experiences 
families had in museums whilst doing Creative Families Award. In particular, this enquiry 
would add to a small body of research on the role and potential of museums to support 
young children’s arts engagement (Clarkin-Philips et al, 2015; Hancock and Cox, 2002; 
Piscetelli and Penfold, 2015), as well as contributed to the wider need for better 
understandings of arts pedagogy for young children (Nutbrown, 2013; Samuelson et al, 
2009).


The methodology for the research involved collection of ethnographic fieldnotes, still 
photographs, discussion with parents and museum practitioners, and analysis of 
scanned copies of the completed log books. The total data set on which this research 
draws in summarised in table 2. The research received ethical approval from University of 
Sheffield 


Analysis of this data set is 
a t a n e a r l y s t a g e . 
H o w e v e r , w e a r e 
particularly interested in 
the interactions between 
adults, children, museum 
place and arts materials, 
which will offer more 
nuanced insights of the 
role these play in young 
children’s engagement 
with the arts. 
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Table	1:	Summary	of	the	pilot	

Table	2:	Summary	of	the	research	data	set	

Organisation Approach Families Involved

Rotherham	 Series	 of	 three	 sessions,	 promoted	 to	
families	 through	 the	 museums’	 usual	
marke<ng	channels.	Sessions	were	run	
monthly,	with	a	small	charge.

3

North	Lincs Series	 of	 four	 sessions,	 promoted	 to	
families	 through	 the	 museums’	 usual	
marke<ng	 channels	 and	 to	 families	
who	 had	 already	 been	 involved	 in	
consulta<on	 ac<vi<es	 with	 the	
museum.	Sessions	were	run	monthly.

3

Hull Recruited	 children	 through	 a	 local	
nursery.	 Sessions	 were	 run	 on	 two	
consecu<ve	 days	 at	 the	 nursery.	
Parents	 were	 not	 present,	 but	 invited	
to	 comment	 within	 the	 log	 books	 on	
the	sculptures	children	brought	home.	

20

East	Riding Recruited	families	in	partnership	with	a	
Children’s	Centre.	Sessions	were	run	of	
three	consecu<ve	days	at	 the	Treasure	
House	 Museum	 and	 the	 Children’s	
Centre

1

Ethnographic Fieldnotes 6 sets

Still Images 30 sets

Completed logbooks 8 sets

�5



�

�

Dr	Abigail	Hackett	
Creative	Families	Pilot	Report	

3. Findings from the Creative Families Pilot 

Delivering to this age group is different from delivering to older 
children 

Overall, the Creative Families Award approach worked well, and the practitioner resource 
was successful in supporting museum practitioners to deliver arts activities to this age 
group. In some cases, this was the first time staff had worked with an early years age 
group to this extent. However, all staff commented on the differences between working 
with under fives audiences and older children, and on the learning journey they had gone 
on through using the resource.


Some of the differences noted include:


•	 A much stronger emphasis on the process of doing arts, rather than end product. 


•	 A greater level of involvement from grownups, and a different kind of role for 
grownups bringing young children to the activity, compared to older children. 


•	 A need to think differently about time during planning of sessions; it is more 
difficult to predict whether a particular activity will occupy young children for 
twenty minutes or be over after two. Therefore, a different kind of session plan, 
with a range of options and plenty of ‘extra tricks up the sleeve’ is the best 
approach.  


•	 Overall, a more flexible and child centred approach, in which activities can be 
changed, extended, abandoned or adapted during the delivery of the session, 
based on how children respond to or make sense of them. 


These insights point to both the clear need for support for the sector to deliver arts to 
early years audiences, and the potential for staff and sector development working with 
this age group offers. The resource provides a good level of information and guidance, 
although during the pilot this was also supported by contact from the authors, adding an 
extra level of confidence for staff to take risks in how they worked with their pilot families. 


Creative Families Award is adaptable and can be delivered in 
different formats  

The Creative Families pilot encompassed a number of different approaches to delivering 
the award. The approach originally envisaged, running a series of sessions in the 
museum, to which families would be invited to sign up, was taken up by North Lincs and 
Rotherham museums. East Riding museums recruited families through a Children’s 
Centre, and ran some sessions in the museum and some in the Children’s Centre. 
Heritage Learning Hull took a different approach again, delivering the sessions in a 
nursery. Following the pilot, the majority of services are interested in different longer term 
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approach, which would involve integrating the Creative Families format into ongoing 
regular toddler / pre-school museum sessions. This flexibility is a potential selling point 
as Creative Families award is rolled out to other museums. It would be pertinent to try to 
track what sorts of formats the award is being offered in, and the strengths and 
constraints of these different approaches. 


Hull’s approach involved the most modification of the original format; because parents 
were not there to complete a log book for each individual child, Esther created her own 
‘group log book’ for each session, comprising of descriptions of the sessions, individual 
descriptions of each child, photos and images. Each child took this log book home with 
them, alongside the sculpture they had created, in order to share with their parents. A 
section of the log book invited parents to add their comments and reflections. This 
approach involved a lot of extra work for Esther, however, it also reached the largest 
number of children, offered a chance to build a partnership with a local nursery, and 
would appeal to other museum services who were focussing on engaging early years 
audiences through nurseries rather than with families. Therefore, an ‘early years settings’ 
version of the Creative Families Award might be something to develop further in the 
future. 


The success of the Creative Families log book  

The Creative Families log book was hugely successful and proved to be a powerful and 
welcome medium for families to communicate about their children’s experiences. From 
the beginning, the focus of the log book was on grownups and children working together 
to make a record of their experiences, rather than on the log book being the child’s own 
work. This approach offered several advantages. 


•	 It placed the emphasis on grownups (parents and museum staff) recognising the 
many verbal and nonverbal ways young children communicate. 


•	 The process of thinking about how to document young children’s arts 
engagement in the log book may help grownups (parents and museum staff) to 
value and notice how children are engaging with and making sense of the arts 
and museums. 


•	 The log book also provides a meaningful, tangible record of a shared experience 
for families, to be kept and treasured. 


Despite these advantages, we were aware that filling in a log book is a commitment, 
involving both time and energy. However, without exception, grownups completed the 
log books with a great deal of care and thought. Figure 1 provides some indicative 
examples of what the log books looked like, showing the rich mix of words, images and 
photographs families used to record the Creative Families experience. When they 
received their log books, families commented on how nice they were, and how they 
would, for example, show them to family members or take them into nursery. 
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Similarly, Heritage Learning Hull’s log book, sent home to families after the nursery 
sessions, documented what the children did during the Creative Families Sessions, and 
asked families to add their own comments. Return rates were high (12 out of 20) and 
comments were full of energy and enthusiasm, offering the sorts of glimpses into what 
museum experiences meant to children and families in the wider contexts of their lives 
which are rarely available. 


‘Amy loves her space urchin. She has taken care of it, it lives 
in the kitchen cupboard which she emptied specially for it! 
She feeds it grapes every day and puts it to sleep in its dish 
in the cupboard. She tells me we have to be very quiet and 
careful not to wake it up. She said it wakes at night. It has 
been lovely to see her with it, she really enjoyed the session’ 
 

‘I like that Holly enjoys expressing herself creatively, she 
gets very animated in talking about what she has done. 
Happy to see her this way.’ 
  
‘I have made some more with Warren in polystyrene balls as 
his orange he made it in went sticky and funny. Now we have 
lots of urchins in the house’. 

Young children’s arts engagement in museums involves 
grownups, children, materials, places and ideas 

Through the research project we have begun to explore the way in which children draw 
inspiration, ideas and tools for meaning making from many different sources; adults, 
other children, materials, objects and places. This insight counters the traditional focus 
on adult / child interactions taken by much of the existing research on families in 
museums. We will be exploring these processes further during analysis of the research 
data set. 
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Figure	1:	Samples	of	completed	log	books	
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4. Impact of the Creative Families Pilot	

Benefits of the Creative Families pilot for museum services 
involved 

All pilot organisations found the Creative Families pilot valuable and positive. Key 
benefits of the Creative Families pilot from the organisations’ points of view were:


1.	 For several organisations, the Creative Families pilot enabled them to reach new 
families, who did not currently use the museum (East Riding, North Lincs). It also 
offered a chance to build new partnerships, for example with a local nursery 
(Heritage Learning Hull) and a Children’s Centre (East Riding).


“Highlights have been bringing in a non-user family and seeing them engage with the 
collection through the award, and engaging with non-arts collections, through a creative 

response.” 
East Riding Museum Service 

“The best parts were building partnerships and seeing children make creative 
decisions and enjoy themselves. Plus hearing teachers say that it has brought 

children out of their shells or engage when they wouldn’t normally.” 
Heritage Learning Hull 

2.	 Using the museum collections from an arts points of view was also new practice 
for several organisations (East Riding, North Lincs, Rotherham). Staff appreciated 
the opportunity to interpret and use their collections in this different way.


“It was a great opportunity to see the museum as a space for art. We typically focus on 
local history, so thinking more about the art in our collection was refreshing.” 

North Lincolnshire Museum Service 

3.	 The Creative Families format was found to be a particularly useful and supportive 
way for services to develop programming for this age group. For example, North 
Lincs museum service will use this structure and guidance to develop their new 
weekly under fives sessions, and Heritage Learning Hull will use this format to 
develop programming for other areas, such as history. 


 

“We particularly enjoyed the focus on open-ended making activities and have built 

this type of activity into our new session plans.” 
North Lincolnshire Museum Service 
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Impact of the Creative Families Award pilot on practitioners and 
organisations 

4.	 Through being involved in the pilot, all of the pilot organisations learnt a lot about 
the practice and potential of delivering meaningful arts engagement activities to 
under fives. In particular, staff felt the pilot gave them a chance to focus their 
minds, in a supported way, on how under fives can engage with collections, how 
they learn in museum spaces, and what sorts of formats and approaches work 
best. 


“I now have a format for doing outreach in schools with this age group which I can apply 
to sessions based on art and historical collections alike. I need far more resources for 

working with young children but that because of the pre-school age being such a creative 
and explorative stage developmentally, the possibilities of what you can do are endless 

(and it’s made me far more daring in what I’ll attempt, partly because of the support of the 
partners involved).” 

Heritage Learning Hull 

“Learning about how to deliver activities for this age group, learning how toddlers 
interact with artefacts/art in spaces, also how important it is to take time to 

observe and not intervene so much.” 
Rotherham Museums Service 

5.	 Other impacts of the pilot on practitioner organisations included raising the profile 
of early years within their local area (North Lincs), making new partnerships with 
organisations and families (East Riding, Hull), and informing future programming 
(see below). Staff were particularly interested in the potential for Creative Families 
Award to work as a tool to engage new families into the museum, and this is 
something it would be good to explore more specifically during the roll out of 
Creative Families Award.  


Future plans for Creative Families Award across the pilot 
organisations 

6.	 The pilot organisations were chosen to be involved in the Creative Families pilot 
because they were all in the process of developing or expanding their early years 
offer. This, combined with the success of the pilot, means that there is already 
clear evidence and plans for the impact of the Creative Families pilot on wider 
early years provision across the pilot services. 


For example, East Riding Museum service will be integrating the Creative Families 
approach into their soon-to-be launched under fives programmes. Similarly, North Lincs 
are launching new twice weekly ‘Museum Minis’ sessions, incorporating many of the 
elements of the Creative Families programme. This will enable families attending 
‘Museum Minis’ to work towards Creative Families Award. Rotherham Museum Service 
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also plan to review their experiences during Creative Families pilot and use them as the 
basis of a new Toddler club, which will integrate Creative Families Award as a means of 
documenting children’s experiences. Heritage Learning Hull plan to build Creative 
Families Award into their early years off for schools and nurseries as a package they can 
buy into based around their art collections, and potentially also their historical 
collections. 
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5. Recommendations and next steps 

Creative Families Award is a successful approach to supporting museums to offer arts 
engagement activities to under fives and their families. Particular strengths of the 
approach are the structured guidance provided in the resource guidance document, and 
the appeal of the log books themselves. 


1. Roll out of Creative Families Award 

A regional or national roll out of the Creative Families Award should bear the following in 
mind:


•	 The log book needs to be used in conjunction with the resource guidance 
document in order for the award to be delivered most successfully. 


•	 Many staff will be new to working with an early years audience, and there are 
significant differences compared to older children. Ideally, the written guidance 
should be supported by a mentoring programme. This would also enable a better 
tracking of impact and issues arising. 


•	 Early years provision in museums is fast growing, and many museums are 
exploring this for the first time. Creative Families offers a potential form to bring 
museums interested in developing this area of work together to share experiences 
and swap ideas. 


2. Embedding Creative Families Award in the pilot 
organisations 

Each of the pilot organisations are going to continue to use Creative Families Award, but 
in a longer term way which is integrated and embedded into their existing provision. The 
main ways in which Creative Families Award will influence this wider provision will be 
through the arts focus, emphasis on open ended, process led arts engagement, and 
through the use of the Creative Families log book. We recommend tracking the impact of 
these three things on families engaged longer term with Creative Families Award through 
these new early years programmes, as well as tracking the impact on the organisations 
themselves. 


3. Using Creative Families Award to engage new families 

Staff from the pilot organisations, and feedback from presenting the Creative Families 
Award pilot, both indicated that the sector was particularly interested in using this 
approach to engage non user families. Specific work to support museums wanting to use 
Creative Families Award in this way, and to track why and how this approach may work 

�13



�

�

Dr	Abigail	Hackett	
Creative	Families	Pilot	Report	

particularly well for families new to a museum may be a valuable area of research to 
explore in the future. 


4. Using Creative Families Award in early years settings 

The current resource guidance and log book assumes that each child will have a 
grownup with them to support their engagement and complete the log book. In the 
future, an adapted version of the Creative Families Award for nurseries (in which the ratio 
of children to grownups is different) would be worth exploring. 


5. Using Creative Families Award in other arts and cultural 
settings 

The current resources focus on children’s experiences in museum spaces and with 
museum collections. There is scope to explore the delivery of the Award in other arts and 
cultural settings.


Thanks 
We would like to thank the families and partner organisations who took part in the 

Creative Families pilot. We are also indebted to the staff from the four museum services 
who piloted the Creative Families Award, adding their expertise, ideas and inspiration to 

the project. We are grateful Cape UK for funding and supporting this project.
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